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2019. ISBN 978-99976-919-0-3. Mirjana Milovanovié, saradnik na projektu
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Pozivna predavanja

Milovanovic, M. (2023, May 8). Examining Generation Z's Attitudes, Behavior and Awareness
Regarding Eco-Products: A Bayesian Approach to Confirmatory Factor Analysis. Invited
lecture for Faculty management, University Metropolitan, Belgrade, Serbia.
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d) Obrazovna djelatnost

Kao predavaC visoke Skole izvodi predavanja na predmetima Internet marketing,
Spoljnotrgovinsko poslovanje, Menadzment osiguranja, kao i vjezbe na predmetu Marketing. U
predhodnom desetogodiSnjem periodu izvodila je predavanja i na predmetima Medunarodni
marketing, Marketing usluga, Marketing menadzment, Integrisane marketinske komunikacije.

Drugi oblici medunarodne saradnje (konferencije, skupovi, radionice, edukacija u
inostranstvu):
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Nexus conference NIBF2018, 14-19. mart 2018, Abu Dabi, UAE

Regional Meet up Ferdinand Bilstein, 22-24. novembar 2018, Enepetal, Njemacka
Nexus Business Forum “Shaping the future®, NIBF2019, 05-10. mart 2019, Abu Dabi, UAE
Regional Meet up Total, 08-12. april 2019, Pariz/Lion, Francuska

Regional Meet up Ferdinand Bilstein, 02-05. oktobar 2019, Budimpesta, Madarska
Nexus conference N!BF2020, 10 -13. mart 2020, Amsterdam, Holandija

e) Struéna djelatnost kandidata:

Ostale profesionalne aktivnosti na Univerzitetu i van Univerziteta koje doprinose
povecanju ugleda Univerziteta:
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1.

12.
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14.
15.
6.
17.
18.

19.

20.

21.

22.

Clan programskog odbora Medunarodne naucno-struéne konferencije “Socijalno
preduzetnistvo — Model za (samo)zaposljavanje u buduénosti”.

Usavrsavanja PRA EDUCA - Poslovna skola za Public Relations, 2003. godine (l i Il nivo
obrazovanja)

Proactive konferencija za odnose s javnos¢u (kontinuirano uc¢es¢e od 2005. do 2011
godine)

Porodicne firme - stub razvoja Republike Srpske (kontinuirano uceS¢e na
konferencijama od 2011. do 2017))

Porodicne firme — stub razvoja Republike Srbije (Clan istrazivackog tima 2013.)

SAJAM OBRAZOVANJA | ZAPOSLIAVANIA - naudite, istrazite, povezite se, 30. mart 2015,
Banja Luka, Bosna i Hercegovina. Prezentacija ,Realni sektor - spitivanje zadovoljstva
zaposlenih u porodi¢noj firmi*

DRIVE 2015, Sesta regionalna konferencija upravljanja i vodenja ljudskih potencijala (Get
your people inspired) - O1. oktobar, 2015. Sarajevo, Bosna i Hercegovina.

Panelista - tema ,Zaposljavanje, razvoj i zadrzavanje zaposlenika” - O1. oktobar, 2015,
Sarajevo, Bosna i Hercegovina.

DRIVE 2016, Sedma regionalna konferencija o liderstvu i talent menadzmentu - 10.
novembar 2016, Sarajevo, Bosna i Hercegovina.

DRIVE 2017, Konferencija o liderstvu i talent menadzmentu - 9. novembar 2017, Sarajevo,
Bosna i Hercegovina.

Marketing Meet up 2018, (Ferdinand Bilstein South East Europe), septembar 2018,
Beograd, Srbija.

Marketing Summit - Be Marketing (R)evolution - 8. novembar 2018, Sarajevo, Bosna i
Hercegovina.

Marketing Meet up 2020, (Ferdinand Bilstein South East Europe), online, Beograd, Srbija.
Marketing Meet up 2021, (Ferdinand Bilstein South East Europe), online, Beograd, Srbija.
AD International Marketers meeting, 2 &3 June, Dubrovnik, Croatia.

Summer Vivaldi forum, 15-17. Jun 2022, Mokra Gora, Serbia

Marketing Meet up 2022, (Ferdinand Bilstein South East Europe), online, Beograd, Srbija.
Clan nau¢nog odbora konferencije: Challenges of the Modern Moment-Where to go
Next? 15. decembar 2022. Beograd, Srbija

Clan nau¢nog odbora konferencije: The Fourth International Scientific Conference: The
importance of media interpretation for the promotion of cultural heritage

30. septembar 2023. Novi Sad, Sremski Karlovci, Srbija

Clan projektnog tima Erasmus projekta DIGITCRESHE (2022 - 2024)
Clan projektnog tima Erasmus projekta RURALY EU (2023 - 2025)

Recenzent mnogi domacdih i stranih ¢asopisa i zbornika radova.




Aktuelni projekti

e Instituto Politécnico do Porto - 2022-2025 - Digital Transformation of Creative Sectors in
Higher Education; EU Grants: Application form (ERASMUS BB and LS Type Il): V1.0 -
25.02.2021

e Cluster AgriFood Campania, Raffaele Ris - 2022-2025 - Pathway to EASTern EUrope
RURAL living labs as a mean to empower youth at local level

e Visoka Skola ,Banja Luka College, podrzalo MINISTARSTVO ZA NAUCNOTEHNOLOSKI
RAZVOJ | VISOKO OBRAZOVANIJE - 2024 - Povecanje efikasnosti preduzetnistva kroz
implementaciju novih IT komunikacija

e Organisation - SHUMART ASSOTIATION - 2024 - Final ID:101104708; Programme:
CREA2027; Type of Action: CREA-PIG

e University of Food Technologies - 2024-2027 - Draft proposal ID: SEP-211028676; Call:
ERASMUS-EDU-2024-CBHE; Type of action: ERASMUS-LS; Topic: ERASMUS-EDU-2024-
CBHE-STRAND-2

e Rural Labs For Ecological and Social Innovation. Form ID: KA220-VET-E784DFD5. Action:
KA220-VET. Call for proposals: 2024
National Agency: ITO1 - Agenzia Nazionale - Erasmus+ - INAPP




